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Project proposal:

On the Train Towards the Future I. (OTTF I)

Rail-based Outreach, Events and Actions on:

Sustainable mobility 

Pedestrian-Oriented Communities

Climate Change

Spring 2006 + Autumn 2006 (tentative)
www.worldcarfree.net/onthetrain
subprogram:
Railways and alternative transport ADVERT campaign

Prepared by: Todd Edelman

Summary

An extensive advertising-marketing campaign will precede and accompany the 

OTTF train in its travels. The spots below (in the mediums of TV, web and print, and possibly radio as well) will be produced – like many European commercials – in a “language neutral” form with audio, text and logos added as appropriate for different countries and, for print media which tends to be local, regions and cities/towns.

The entire campaign can be produced with OTTF staff as its creative directors along with industry consultants and production staff OR as a donated project of a multi-national advertising firm, who often produce adverts for free for NGOs as it helps them win awards. In the case of placement (actually putting the produced spots etc on TV, into magazines, etc) the advert firms often make some kind of deal to get a discount BUT it would be advantageous to project to have full control of placement, which would cost more money but ensure placement is as visible as other ads.

The following summaries, will, in any case, be the starting point of whatever production process is decided for use.

1. Dont try this while driving!
a. TV live action or web animation

i. Close-up of one person, then another. Shot is ECU but shows they are sitting next to each other. They start to touch hand, rub legs, dart their eyes at each other. The movement increases, slight zoom out and they embrace wildly and there is a flash zoom out and they are in a car and it swerves wildly and person revealed as driver barely manages to avoid going off road. Quick zoom out shows train going roughly same direction as car. Quick zoom shows another couple through window embraced, kissing, groping in the compartment.

ii. Variant. Two-part TV live action. Same as above to point where driver saves them. Second part (after program) is again the same to point where they embrace but this continues and they grope and there is zoom out to show they are on train.

Both versions end with TRAIN COMPANY logo, www.onthetrain.com, phone number
2. Nice car!

a. TV live action or web animation (but requires sound)

i. ECU of handsome man or beautiful woman (mid 30s corporate type). A driver. Very slow zoom out starts. Sound is low traffic noise, honking, engines. Voices shouting, repeating „Nice Car!“...“Nice car“...slow zoom out continues, driver acknowledges people making compliment, looks around, looks at watch, checks themself in mirror, etc. „Nice car!“ continues, driver gets impatient. Finally, rapid zoom out shows they are in car stuck in traffic. Train is going by in similar direction, people are shouting „Nice car!“ out of windows.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

3. Dinosaurus

a. TV live action or web animation

ii. Classic Japanese monster movie clip. Huge monster, many stories high, is rampaging through city, causing explosions, destroying electric lines, etc. Finally, there is a shot of a train, possibly including interior shot. Then cut back to monster, who sees train. BUT just as monster is about grab and destroy it, it says „hmmm“...stops, looks at train, says „nice“, „pretty“ etc. and lets train go by, even as there are more attacks on the monster...

iii. Variant: Monster picks up train car and looks inside, says same stuff, put it back on tracks...then more attacks on it.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

4. Break the Habit

a. TV live action or web animation

i. ECU of person....very slow zoom out. It is a driver, and they are making body language like a driver. Looking in mirrors. Mostly only looking straight ahead. Braking, shifting, using the clutch, etc. As shot shows whole body we see other people in a what is revealed as a  train compartment, moving in and out, socialising, drinking, etc.

ii. Variants have more surreal things like babies crawling around including on ceiling, animals, naked people  crossing through the compartment.

Then text: „BREAK THE HABIT“

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

5. Be yourself

a. „The Fight“

i. TV live action or web animation

1. Two people (two men or two women) are fighting, rolling around. Then you see that they are in a train. Suddenly you hear „tickets“ and they immediately stop what they are doing and give tickets to conductor. Once this is over, they continue to fight....

2. Cut to text: „Be yourself“ 

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

b. „On the phone“

i. TV live action, web animation, or print ad

1. Start with ECU on face of person on the phone, very animated and into conversation. Camera slowly  zooms out and turns 180 degrees, ending with FS of person sitting upside down in train compartment or seat

2. Text is „Be Yourself (Just make sure you take your shoes off)“

c. „Variants on theme“

i. TV live action, web animation, or print ad

1. In different variants, or all at once, people are talking, snogging, yelling on phone, drinking, eating, using bathroom, etc.

2. Cut to text: „Be yourself“

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

6. Hungry?

a. TV live action or web animation

i. Sequence of women driving. Infants are in back seat, start to cry. They cry more, etc. Driver makes sympathetic noises, etc. and stops

ii. Cut to woman in train compartment, breast feeding, train is moving....

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

7. Na kole k vlaku č. 1 (By bike to the train!)

a. TV live action or print ad

i. „Early bird...“

1. P.O.V. shot – Breakfast; putting on helmet; riding and waving to neighbour, sees small (small town or village) train station, puts bike on regional or suburban type train, reads paper, smiles at woman fellow passenger, looks at fellow male passenger, he was also reading then looks directly at POV... surprised, he sits up and tightens his tie a little... leaves train, rides into centre of city, into building, into elevator, into office, receptionist desk is empty, into office and POV shot ends and we see person ride into office. Door closes and it says „Reditelka (female Director)“ on it.

Text comes on screen: „Na kole k vlaku?“ or „Bike to work with the train“..etc....

Variant ending: POV shot again: Watch on wrist in front of face. It says 8.29 on it. Wrist goes down. Elevator door opens, we see man who was fellow passenger on train who walks briskly, but not rushed, towards ředitelka. He says „I am on time, arent I?“

We hear her say „Of course“ (variant: She nods)

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

8. Rescue

a. TV live action or print ad (frames, multi-part)

i. Wide shot shows road or highway full of cars. Train comes into view, passes over road on bridge. Then we see over the shoulder shot from driver in train of traffic (or simliar). CU on his face, he is thinking about what he is seeing... FS shot of cars on road from road, we see train going by, or perhaps in side view mirror of car, or girl in back seat of car stuck in traffic, and she is playing with train.....cut to boy on train, he is playing with car....there is public annoucement (over loudspeaker)....fellow passengers, we are stopping for a moment...Train stops, blows whistle. Drivers see this and evacuate cars, rush to train, are welcomed by riders.

(Text for TRAIN COMPANY program of some sort)

Girls sits down in front of boy. They look at their toys, he throws car out the door before it closes or out window. We see car fall onto ground near road, then we see cyclist passing all of the stuck cars.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

(Variant takes out details and interaction of children to make it shorter).

9. Bezpečne zařizeni (Safety equipment)

a. TV live action or print.

i. Three scenes on train.  First, text comes on: New train (whatever new train is being introduced) comes with standard equipment:

1. Text: Airbags for all passengers. We see family in a compartment throwing around steering wheel type of airbags.
2. Text: Seatbelts. CU of family member in train bathroom immediately after pulling up their pants. Their belt is a seatbelt and they tighten it.

3. Shots of entirefamily napping (as opposed to sleeping in special compartment). Cut or rapid tracking shot to confident looking and relaxed train driver. Text: Automatic driving system.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

10. Child’s toy

a. TV live action, web animation, print

i. Car is stuck in traffic. Zoom in to car. Driver is tense and frustrated. Child is in back seat, playing with toy train. This shot lasts a little while

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

(Variant 1 starts with ECU on child and zooms out. Variant 2 has children in all of the stuck cars playing with trains. Variant 3 has one child getting out of car, walking to another car, giving child in that car a toy train to replace car they are playing with. After logo cyclist runs over toy car. Variant 4 ends with swing-boom shot 180 degrees around stuck car to show train passing in same direction.

11. Circle of trains

a. TV live action, possibly in print

i. Slow motion. Children pick up toy cars and toy trains. Children with cars hold them as still as possible and look sad or at least neutral Other children with trains, laughing, skipping, playing, they circle around them.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

12. How she got her place
a. Print, animation, etc.

i. Print version: Parking lot, over or below ground. There are many parking places, with names for different positions. Financial director, human resources manager, etc. All have nice cars in them. In the middle is a space, but there is a bike parked in it. It says „Ředitelká (female director)“. Text below says: „No you know how they got into their position“ (That is, a double meaning on parking position and job position!)

ii. Animated or live version also shows either POV shot or whatever coming to parking space, could be like „Early bird“, above.

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

13. Out of the blackness
a. Animation, live action

i. Screen is black. There is street noise, engines, signal clickers, etc. Text fades in separately: „Inexpensive to own.“ „Fastest under 5km in the city“ (fade up to person on scooter – enough to make us think that it is about scooters – but camera overtakes cyclist who is front of them) „Silent“ (cyclist starts  to laugh with happiness) „Well, almost silent.“ Then there is information text, and in longer version followed by „Easy to park“ and in one motion person takes out lock, unlocks it, dismounts bike, parks it and locks it....

14. Easy to park
a. Animation, live action

i. Text: „Christmas time“ or „23.12“, etc. Driver in car looks out of window at store window, sees big stuffed animal. Doesnt immediately see parking space, but then finds one and parks and walks to store. BUT by the time driver gets there and goes in storekeeper indicates the last one, which was in the window, is gone. They get back in their car, go to next store, again have problem with parking, etc, get to store, and as driver is going in someone in bikehelmet is seen with big stuffed animal coming out..driver goes in and that was last one. They go on to third store, and another cyclist is already outside putting stuffed animal in bike trailer (there is a child on child seat of bike).

Text: Easy to park (no hypermarket needed).

15. Bikeracks?
a. Animation, live action, print...

i. It is the weekend. Cars on the highway (going outside of town). Several cars with bikeracks and bikes on their roofs stop at a red light (alternative: they are stuck in traffic). Drivers first seem ready to wait, then they look at each other, make some sympathetic body language, etc. Make more like „why not?“, etc, looking up at their bikes. They finally all get out, take down their bikes, get on them, ride off...

ii. Alternative version: More or less the same except in this one they take bikes to train station, and „Na kole k vlaku? (By bike to the train)“ text is added...etc.

16. Bike to work
a. Animation, live action

i. Driver in car...zoom out (alt: we see baby in back in car seat), then bike on roof. With car still moving, driver climbs out of window (or up through sunroof) onto bike, releases it (alt: grabs child out of carseat)... and jumps off roof into street, etc. Text: „We can help you get to work a different way“....(in alt. version Text is „We can help you shop in a different way“).

17. Independent mobility for youth
a. Live-action or animation

i. Close-up on mobile phone display indicating that it is Grandmas birthday and reader should get present and go to Grandmas...OR conversation between two young grandchildren saying same.

ii. Youth go shoppping, but you cant see how, every time they are heading into store they do remote control of door lock thing....we see one of them gesture with the remote and we hear the sound...

iii. Text:  12/13/14/15/16/17 (years old) + bike + train = Independent mobility

iv. Close up animation of bike lock locking itself with remote control door lock sound

v. Na kole v měste! (By bike in the city!)

Ends with TRAIN COMPANY logo, www.onthetrain.com, phone number

18. The Free Line
a. Live-action or animation

i. Setting is a supermarket. People are going through aisles with shopping carts, etc.  We cant really see their faces...

ii. We start to go more towards full shots, but only from behind... people pushing carts...

iii. Finally, we get P.O.V. shots of shoppers going by cash register.

1. In first example people stop to pay, as normal...

2. In second one people just walk on through...

iv. Tracking shot shows that people going through have faces like locomotives or trains in paying line BUT in other line they have faces like airplanes.

v. Text: „One of the reasons flying is so cheap is because airlines dont pay tax on fuel. This makes it difficult for the far more environmentally sustainable railways to be competitive. To find out more contact www.fairfuel.com...“ (Note: Clever EU Commissioners may have decided to implement kerosene tax before we are able to produce this, but I am not holding my breath)

19. Hold!
a. Live-action or animation

i. Person is walking on street with dog (on or off-leash)

ii. They come to zebra crossing; you can see a car-coming

iii. Close-up on persons mouth, they say „hold“ or „sit“ etc.

iv. Back to wide shot which shows that the CAR sits, followed very quickly by driver who jumps on the roof and does same (perhaps with tongue hanging out)

v. Person + dog have not stopped and walk across street in crossing, then we or at least here the person say „fuß“, etc. and the person gets back in car and car moves...

Followed by relevant logos, etc.
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